
S
Dr

The
Pro
Cu

It is
con
bee
ma

If p
Ma
ab
sha
cre
mu
To
val

Ev
can
as 
res
Wh
oth
Cu
for
ass
sta
act

To
pri
do
on
for
Cu
too
rel
be
be
as 
sty
phy
the
ret
info
in t

 

Standa
riving Con

e Customer F
operty deploye
stomer Manag

s based on an
nstant innovat
en used multip
anagement an

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

part of your C
anagement c
out driving u
aring good p
eating consis
ultiple busine
olkit Approac
luable. 

ven as standa
n provide a m
well as a ref

source for pr
hen they are 
her elements
ustomer Fram
rm a powerfu
sessment, pl
akeholder en
tivity.  

olkits can be
nted form, as
cuments or a
-line capabili

rm the advan
ustomer Fram
olkit is the foc
evant and kn
st practice fr
nchmark dat
well as an e

yle that drives
ysical retenti

e toolkits and
tention of the
ormation con
them. 

ards &
nsistency 

Framework™ 
ed by a netwo
gement activit

n ethos of rob
tion and valida
ple times in bl
d a flexible de

Customer 
challenge is 
p competenc

practices and
stency across
ess units then
ch is likely to

alone items t
motivating fo
ference 
actitioners. 
combined w

s of the 
mework they 
ul ‘front-end’ 
lanning and 
gagement 

e deployed in
s electronic 
as completel
ities. In any 

ntage of a 
mework drive
cus on  
nown  
rom the 
tabase  
engaging  
s up  
ion of  
d mental 
e 
ntained  

& Tool
and shari

is a portfolio
ork of Expert P
ty effectively a

ust but lean s
ated best pra
ue-chip clients

eployment pro

cy, 
d 
s 
n a 
o be 

they 
ocus 

with 

to 

n 

y 

en 

kits 
ing of bes

 of Tools, Re
Practitioners w
and efficiently.

solutions to clie
ctice from acr
s. They integr
cess.  

st practice

eplicable Meth
who support la
 

ent challenge
ross the globe
rate around a 

e 

hodologies an
arge organisat

s backed up b
e. Every tool a
widely accept

nd Unique Int
ions in deliver

by thought lea
and methodol
ted model of c

tellectual 
ring their 

adership, 
logy has 

customer 


